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This quick guide will walk you step-by-step through the process of selecting the data and creating an
optimized schedule to your specific criteria.

The data that is used in Spot TV Optimizer is the Nielsen Station Index (NSI) Local Monthlies.

Definition of data profiles include:

Live Only All Adults who watch Live TV only (no DVR playback)

Live+SD All Adults who watch Live TV plus DVR playback in the same day
Live+3 All Adults who watch Live TV plus DVR playback within 3 days
Live+7 All Adults who watch Live TV plus DVR playback within 7 days

Hispanic Live Only  Hispanics who watch Live TV only (no DVR playback)
Hispanic Live+SD Hispanics who watch Live TV plus DVR playback in the same day

Hispanic Live+3 Hispanics who watch Live TV plus DVR playback within 3 days
Hispanic Live+7 Hispanics who watch Live TV plus DVR playback within 7 days
Black Live+7 Blacks who watch Live TV plus DVR playback within 7 days
Spanish Live+7 Spanish who watch Live TV plus DVR playback within 7 days
Notes:

Data prior to September 2011 have a single profile, Live+7.
If continuity of audience evaluation is important, select the Live+7 profile

Geographies:
DMA = DMA

C-DMA = Hard-wired cable sample; projects to cable universe
ST = Station Total, area of station reach

NSI data is selected on an individual market basis.
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When launching the application, you will be presented with a blank schedule screen.

¥ Telmar Spot T¥ Dptimizer - [Planner {tv)]
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Step 1: Click on the Survey button

Survey Selection

telmar

to launch the Survey Selection dialog box. OR double-click on the word Survey.

X

tarket M ame: || Databaze Area: Idefault j lrskall |

— Select from List;

Service: I = I Prafile; I = I Geo: I = I [~ Latest [ Top I Clear |
b ark.et | R ark. | Period | Geo | Frofile I Service | Source | Clazz | -
e 'ork, 1 Oct1d 5T Live+7 Miglzen ™ b
e 'ork, 1 Augll Dk Black, Miglzen ™
e 'ork, 1 Augll Dk Maone Miglzen ™
e Yok 1 Oct11 Dby Live Only  Mielzen N
e 'ork, 1 Oct1d C-Dibd Live+7 Miglzen ™
e 'ork, 1 Decll Dk Live+50  Miglzen ™
e 'ork, 1 Decll C-Dibd Live+3 Miglzen ™
e 'ork, 1 Decll C-Dibd Live+7 Miglzen ™
e Yok, 1 Mol C-Dibd Live Only  Mielzen ™
e 'ork, 1 Mol C-Dibd Live+7 Miglzen ™

Select All [Clear | SyErage. .. | Froject...

Add I Hemm-'el

—Active List:

]
]

(] 4 I Cancel |

Help |
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Step 2: Once the Survey Selection dialog box has appeared, select the Service type as Nielsen, select the data

profile of interest to you and then select the Geo. The Profile column will allow you to identify Hispanic,

Spanish, Black and/or None data profiles for each market.

Survey Selection

Market Mame: ITuchn

X

D atabaze Area: I default

j [rstall... |

— Select fram List;

| R anlf Hizpanic Live Ot

hd ark et

Tucson 67
Tucson 67
Tucson 67

Hizpanic Live+1
Hizpanic Live+3

Service: INieIsen vI Profile: IHispanic vI Geo: IDM'&' vI [T Latest [ Top I il

Hizpanic Live+7 i

| Prafile | Service | Source | Clazz |i|
Hizpanic  Miglzen T
Hizpanic  Miglzen T
Hizpanic  Miglzen T

Use the Add or Remove buttons to move a market to the Active List. OR you can add markets to the ‘active
list’ by double-clicking on each market that you want to select. You may select more than one market. When
you are done making selections, click on the OK button. You have now picked a market.

Suriey Selection

b arket Mame: ITuchn

X

Databaze Area: I default

j [ristalll.. |

— Select from List:

Service: INieIsen VI Profile: IHispanic VI Geo: IDM.-'l'-. VI [ Latest [ Top I Clear |
b ark et | R ank, | Period | Geo | Frofile | Service | Source | Clazs |i|
Tucson BY ka1l Crkd s Hizpanic  Mielzen T
Tuczon 67 Julid Dibdds Hizpanic  Mielzen ™
Tucson BY Feb11 Crkd s Hizpanic  Mielzen T
Harlingen ar ka1l Crkd s Hizpanic  Mielzen T
Harlingen ar Jult ] 5 Hizpanic  Mielzen ™
Harlingen ar Feb11 Crkd s Hizpanic  Mielzen T
ElPazo 97 Feb11 Crkd s Hizpanic  Mielzen T
El Pazo a7 TN Dby, Hizpanic  Mielzen ™ J
ElPazo 97 Jul Crkd s Hizpanic  Mielzen T
Corpus Chrigti 129 Julll Crkd s Hizpanic  Mielzen T LI

Select All Clear | Ayerane... | Project...
Add | Femove |
—Active List:
Tucson Map11 DA Higlzen Hispanic

Cancel | Help
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Step 3: Click on the Station button

word Station on the planning screen.

Station Selection

X

Selection Method:
 Use 2l

% Custom Select

KFTU-TY [ Telefutura |
EFTU+52 [ Telefutura
KGUMN-TW [ ABC ]
KHRR-TV [ Telemund:
KMSE-TW [ FO ]
KOLD-TV [CBS )
KTTU-TV [UPM ]
FLAT+52 [ PES )
KIUWVE+52 [ Univision ]
KV0A-TY [ MEC Indep
KWwWBATY [WE Telef

Filters
ABC
CBS
FiO=
WBC
O P
Ouru
Owe
Independent
O Fes

[ PES Commercial LI

[~ Combog ~ Mew.. |

v Display &ffiliation

Add > | Hemove <--|

Dezcription

Active List

FFTU-TY [ Telefutur:
FHRR-TV [ Telemun
KUWE+S2 [ Univisior

Clear | Help |
Eancell

t_elm_ar

to launch the Station Selection dialog box. OR double-click on the

Double-click on the stations to be included in the schedule or optimization so to move them into the Active
List. You can also use the Add or Remove buttons to do the same thing. When you are done choosing stations,

click on the OK button.

Step 4: Click on the Demo button i to launch the Demographic Selection dialog box. OR double-click on

the currently-displayed demo.
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Demographic Selection |
Select from List: Selection Method Active List
I  Use Al Adults 25-54
. Adulkz 18+

Adulks 18+ - @ Cucion Selsd: Houzeholds

Adults 18-34 I

Adults 18-49 il

Acdults 15-54 Iefs

igu:ts %?49 [ Al by Gender and Age

itz 25-

Adults 25-54 [ &l by fge Only

Adults 25-64 v Standard Summaries

Adultz 35+

Adults 35-64

Households Gender Breaks

ketro Houzehald™ —_—

Fersons 12+ Age Breaks =

Personz 12-20 LI LCellBreaks =

Degcription Add = I Remove « Clear «« |
ak. | Cancel |

Double click on the demographics to be included in the schedule or optimization so to move them into the
Active List. You can also use the Add or Remove buttons to do the same thing. When you are done choosing
the demographics, click on the OK button.

The schedule screen will now appear with all of the Markets, Stations and Demographics that you chose to
include.

Step 5: To do a Schedule Report (no optimization); enter either by GRP or Unit Total/Spots for your selected
Dayparts. You can also enter costs by using the CPP or Total $ columns.

The total reach and frequency is displayed and highlighted at the top.

[All.Wks Avrg
[%DP Code (Must | Max |Rate §% Adults 2554
Buy | Buy Prog Name Unit |OHrs #| Rty |Rch %| Freq | GRP | CPP | Tot$ |CPM Imp
Tot
Tucson (Sierra Vista) $0 69 3216 0.7 25.1% 20 506 0 0 0.00
Jul11 DMA Nielsen
Hispanic
KHRR-TV $0 Telemundo| 24| 1488 0.7 8.8% 19 16.6 1] 0 0.00
[MF 629a EM $0| || LEVANTATETEL<| 2| 240 0.0[ 04% 1.1 0.0 0| 0] 000 L
I anaas nTl tnl UADINIIT E) aonl nsl 4 no 14 1nl nl nl n nnl

Skip to page 10 for instructions on how to print your Schedule report or export it to excel or export it for
media mixing.
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Step 6: To do an Optimization Report, you must first input either the Rate S$ per spot, or the CPP (Cost-Per-
Point) for each Daypart. Whichever one you enter, the other will be automatically calculated.

!File Edit Components Options Style Tools  Uklities  Window Help
ﬁ’rﬂ|<—1¢-)QQEE![|]]]§l|Z|ﬂ|
o EPEHBw | A R

[4.Wks Aurg
DP Code [Must|Max |Rate $% Adults 2554
Buy | Buy Prog Name Spt | Rty |Reh %| Freq | GRP | CPP | Tot$ |CPM Imp
Tot

TUCSON (SIERRA $0 0 0.0 0 0 0.00

VISTA) Feh05 DMA

Nielsen Hispanic

KETU-TV $0 Telefutura| 0 0.0 0 0 0.00
MF 6a9a EM 1 %15 VARIOUS| 0 0.0 0.0 0 0 0.00
M-F 10a-4p DT| $25 VARIOUS| 0 0.2 00 108 0 7837
M-F 4p6p EF $45 || AMYAZL MFTF/M] 0 0.3 00 135 0 98.04
M-F 6p-7:30p EN $75 100 MEX DJ-TF<| 0] 06 00 117 0 85.13
M-F 7:30p-8p PA $90 AVG.ALLWKS 0 05 00 19 0  138.46
M-Sa 8p-11p PT| $100 VARIOUS| 0 0.1 0.0 1053 0 763.36
MF 11p-11:30p LN $65 VARIOUS| 0 0.0 0.0 0 0 0.00)
M-F 11:30p-1a LF $35 VARIOUS| 0 0.0 0.0 0 0 0.00|
KHRR.TV $0 Telemundo| 0 0.0 0 0 0.00
M-F 6a9a EM 1 $25 | HOYEN-MNDTEL< 0 0.7 00 35 0 2515
M_F 10a-4p DT 1 §75 VARIOUS| 0 0.9 0.0 87 0 62.87
M-F 4p6p EF $125 ALROJVIVTEL{ 0 20 0o 61 0 4445
M-F 6p-7:30p EN $150) | ANITARAISTEL< 0] 2.7 00 67 0 4875
M-F 7:30p-8p PA $100) | MUJER-ESPJTEL< 0] 1.0 0.0 102 0 742
M-Sa 8p-11p PT| $125 VARIOUS| 0] 1.7 0o 72 0 5202
M-F 11p-11:30p LN $79 LAURARRTEL< 0] 0.6 00 133 0 9.15
M-F 11:30p-1a LF $25 Al 0 02 00 105 0 7576
KUVE+S2 $0 Univision| 0 0.0 i 0 0.00
M-F 6a9a EM 1 4100 || DESPRT AMR-UNI< 0] 2.7 0o 37 0 2693
MF 10a4p o [l 7 VARIOUS| 0 23 0o 54 0 39.04
M-F 4p6p EF $300/ | PRIMIMPCT-UNI<| 0] 5.2 00 58 0 4181
M-F 6p-7:30p EN $500/ | MJRMADERA-UNI<| 0] 9.7 0.0 57 0 3751
M-F 7:30p-8p PA $a00| RUBI-UNIE| 0] 14.3 0.0 56 0 40.51
M-Sa 8p-11p PT] $600| VARIOUS| 0 84 0o 7| 0 5152
M.F 11p-11:30p LN $150 HRDERBEZ-UNI| 0] 1.2 00 128 0 9271
MF 11:30p-1a LF $75 | GH:ALMARB-UNI<| 0 0.4 00 173 0 12563
Total $0| 0 0.0] 0 0 0.00

Step 7: Click on the Optimization button J\L to launch the Schedule Optimizer dialog box.

Schedule Optimizer ' x|

Walue |25':":":1 Even Freq across Stations [V Lancel |
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Input your goals for the Optimization process.

You may choose the following Goals by clicking on the drop down arrows:

Reach % 1+

Total §

GIMP (000) (Gross Impressions)
GRP (Gross Rating Points)
Reach (000)

Reach %

Reach 3+ (000)

Reach % 3+

Frequency

You may choose the following to Optimize on depending on the Goals chosen:

Total S

Spot Total
Reach %
Reach % 3+
CPM Reach 3+
CPM Reach

t_elmar

When you have made your choices, simply click on the Calculate button and the Optimizer will

run.

When it has finished you will see a dialog box that will display what the Optimizer has chosen for the schedule.
You may use the arrow keys next to each station to incrementally add or remove a spot or spots.

Click on the Done button and the Optimized schedule will display.

Schedule Optimizer

Gioal IT.:.t$ TI O ptimize IFh:hfz vI

<< Back |

Yalue |25EIEIEI Even Freq across Stations. ™
Fch 1+ Reoh 3+ CPH P
Actual Spote GRP Rig Ritg Freq Tot % CPbd Rch  Fch 3+
TOTAL 120 3598.0 924 7E.1 43 24485 44853 19204 23307
KFTU 29 93 a8 16 25 1335 10364 25434 55710
FHRR 44 ira 237 156 a3 450  BOYS 1BB.A3 25274
kLUWVE 47 308 298 B2.0 a5 17700 4127 14286 20681

x|

e bl lle el
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Step 8: The completed Optimized schedule:

EFiIe Edit Components Options Style Tools  Utilities window  Help

t_elmar

S H - QQAEE™DL | Xvesy
T DR EHE W | 8 &
[4.Wks Avrg
DP Code |Must|Max [Rate $% Adults 2554
Buy | Buy Prog Name Spt | Rty [Rch %| Freq | GRP | CPP | Tot$ [CPM Imp
Tot
TUCSON (SIERRA $24485 120 92.4% 43 398.0 62 24485 44.59
VISTA) Feb05 DMA
Nielsen Hispanic
KFTU-TV $1335 Telefutura| 29 38% 25 93 143 1335  103.64
M.F 6a.9a EM 1 $15 VvARIOUS| 1 0.0 0.0 0 15 0.00
M-F 10a4p DT $25 VARIOUS| 10) 0.2 15% 15 23 108 250
M-F 4p 6p EF 445 | AMYAZL MFTEMI 0 03 00 135 0 98.04
M-F 6p-7:30p EN $75 100 MEXDJTF<| 11 06 34% 21 700 117 825 85.13
M-F 7:30p8p PA $90 AVG.ALLWKS| 0 05 0.0 191 0 13846
M-Sa 8p-11p PT| $100 VARIOUS| 0] 0. 0.0, 1053 0 76336
M-F 11p-11:30p LN $65 VARIOUS| 0] 0.0 0.0 0 0] 0.00
M-F 11:30p-1a LF $35 VARIOUS, 7| 00 0.0 0 245 0.00
KHRR-TV $5450 Telemunda] 44 23.7% 33 77§ 70[ 5450 50.75
M-F 6a.9a EM 1 $25/ || HOYEN-MND TEL<| 0 0.7 0.0 35 0 25.15
M-F 10a4p DT 1 $75 VARIOUS| 1| 09 09% 10 09 87 75 62.87
M-F 4p 6p EF $125 ALROJVIVIEL<| 13 2.00124% 21| 265 61 1625 44.45
M-F 6p-7:30p EN $150 ANITARAISTEL<| 8 22/ 10.9% 1.8 204 67| 1350 48.75
M.F 7:30p 8p PA $100| || MUJERESPJ-TEL<| 5 1.0 3.0% 16 49 102 500 74.24
M-Sa 8p-11p PT $125 VARIOUS| 14 17 124% 20 244 72 1750] 52.02
M-F 11p-11:30p LN $75 LAURARRTEL<| 2z 06 1.0% 12 1.1 133 150 96.15
M-F 11:30p-1a LF $25 ALl 0 02 00 105 0] 75.76
KUVE+S2 $17700 Univision| 47 89.8% 3.5 3108 57| 17700 41.27
M.F 6a9a EM 1 $100) | DESPRTAMRUNK| 1 27 27% 10 27| 37| 100] 26.93
M-F 10a4p DT $125| VARIOUS| 18] 2.3/ 20.5% 20 418 54 2250] 39.04
M-F 4p6p EF $300| PRIM IMPCT-UNI<| 6 5.2/ 21.2% 15 312 56 1800] H1.81
M-F 6p-7:30p EN §500| | MJR-MADERA-UNI<| 8 9.7/43.6% 1.8 77.3 52 4000] 3751
M-F 7:30p-8p PA $800| RUBIUNI| 8 14.3/52.9% 2.2 1145 56 6400 40.51
M-Sa 8p-11p PT $600/ VARIOUS| 5  8.4{30.9% 14 422 71] 3000 51.52
M-F 11p-11:30p LN $150 HRDERBEZUNI| 1 12 12% 1.0 12 128 150 92.71
M-F 11:30p-1a LF $75| | GH:ALMARB-UNK| 0 04 00 173 0 12563
Total $24485 120 92.4% 4.3 398.0 62 24485 44.59
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Step 9: Click on the Reports button

Web Reports.

6/712005 11:54AM
Telmar Report Est#
fuick guide TUCSON (SIERRA VISTA) Feh05 DMA Nielsen Hispanic
Clignt: AE
Buyer. Asst
Advertiser Phone
Product: Lenagths: 30 Fax
[:Dayparts: ALL Email
4 Whks Avrg
Spt § Spt Tat Tat § Adults 25-54
Prog Narne GRP Reh % |Reh % 3+ Freg CPM Irnp CPM Rch | CPWMRch
3+
TUCZON (SIERRA 204 120 24485 386.0 2. 4% 761 4.3 44.59 192.04| 23307
WISTA) Feb05 DA
Nielsen Hispanic
KFTU-TV 45 29 1335 Telefutura 93 38% 1.6 25 103.64 25434 589710
hi-F Ba-Ba 15 1 15 WARIOUS 0.0 0.00
h-F 10a-4p 25 10 250 YARIOUS 23 15% 0.2 15 78.37 121.43] 110263
Wi-F 4p-Gp 45 0 0] AMY-AZL W-F-TRM GORDA- 0.0 95.04
W-F Bp-7:30p 75 11 825 100 MEx DJ-TF< 7.0 3.4% 1.0 21 g5.13 175.08) 60178
W-F 7:30p-8p 90 a i} AVG. ALL WKS 0.0 138.46
h-Sa 8p-11p 100 0 0 WARIOUS 0.0 76336
W 11p-11:30p 65 i} i} VARIOUS 0.0 0.00
h-F 11:30p-1a 35 7 245 WYARIOUS 0.0 0.00
KHRR-TV 124 44 5450 Telemundo 778 7% 15.6 33 50.76 1B6.593) 25274
hi-F Ba-Ba 25 0 0 HOY EMN-MMD TEL= 0.0 26.15
W-F 10a-4p 75 1 75 WARIOUS n.s 0.9% 0.0 1.0 52.87 B2.87
M-F 4p-Fp 125 13 1625 AL ROJWVIV-TEL= 265 12.4% 4.0 21 44.45 9484) 29662
Wi-F Bp-7:30p 160 a 1350 ANITA-RAJS-TEL= 201 10.9% 23 1.8 48.75 99.96) 42731
W-F 7:30p-8p 100 =3 500 MUJER-ESPJ-TEL= 49 30% 0.4 16 74.24 121.79] 98445
h-Sa 8p-11p 125 14 1750 WARIOUS 244 12.4% 3.2 20 52.02 10266) 32453
W 11p-11:30p 75 2 150 LAURA RR-TEL= 1.1 1.0% 0.0 1.2 96.15 111.55
hi-F 11:30p-1a 25 0 0 AL ROJO-RR-TELAANVG. ALL| 0.0 7576
KUVE+SZ 377 47 17700 Univision 0.8 83.8% B2.0 35 41.27 142.86) 20851
W-F Ga-Ba 100 1 100 DESPRT AMR-UNI< 27 27% 0.0 1.0 2693 26.93
W-F 10a-4p 125 18 2280 WARIOUS 418 D5% 5.8 20 39.04 79.55) 28058
M-F 4p-Fp 300 5 1800 PRIM IMPCT-UNI< 3.2 M.2% 1.7 14 41.81 B1.558) 76520
ti-F Bp-7:30p 500 &} 4000 MJIR-MADERA-UMI< 773 43.6% 8.0 1.8 781 BE.52) 36272
hiF 7:30p-8p 500 g 5400 RUBL-UNI< 1145 52.9% 17.6 22 40.51 9775 26334
hi-Sa Gp-11p GO0 a 3000 WARIOUS 42.2 30.9% 1.6 1.4 51.52 70.30) 1396.30
W 11p-11:30p 150 1 150 HR DERBEZ-UNI= 12 1.2% 0.0 1.0 92.71 92.71
hi-F 11:30p-1a 75 0 0 GH:ALMA RE-UNI= 0.0 126.63
Total 204 120 24485 385.0 92.4% 761 4.3 44.59 192.04] 23307

You have now completed an Optimized schedule using the NSI Local Monthlies data.

telmar

to generate the report for printing. OR under the file menu, click on
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Step 10: To export to Excel, click on the File menu, click on export, click the option Excel File (*.xIs)

'™ Telmar Spot T¥ Optimizer - [Planner (t¥)]

B File  Edit Components  Opkions  Style  Tools  Ukilities  Wine

ﬁ

e New Campaign E v

= open... Chrk+F12 o e s
'\.:z Close Campaign S ﬂ | I |
E N TV View ’

—  Duplicate Yiew

ode (Must|Max |Rate %
Buy | Buy

Save Campaign  Shift+F12
Sawe A5, Fl12
Impork g

Exccel file (*.xls) ...
InkerMix file (*.dat) ...

Web Repaorts, .,

all Supparted Twpes. ..
3
Exit alt-+F4 EM &

Survey Manager

Save the excel file to your c:\drive

Save in: | 5% (T2 CF on 'Client ~| &« & cf EB-

1 _inted wjﬁktgzm Lter ettings [aManuals D
[ 163baf . l_"'I I"' o Ll [aManuals F
]ﬂBrDthE ,,,;]: G:] CD Drive CaMetgear
) Config =# [0:] Company™d on 'stelmar.netinash (JProgram F
CIDELL _f [F:] public on '&telmar. nethhazhdatahl CDQUARANT
[Docun % (R Corp_1 on 'etelmar. netsnashCorp ) 5eanned C

- | _f [+:160_00483 on 'etelrl:ar.net"\nas"-.Ll

Save as type: IEHCE| Files [*.=l=]

i
File name:  |Spat TV Schedule Save |

[

Cancel

¥ Common Area

[ Mates

V¥ Input Statistics

¥ Calculated Statistics
[T Calendar

[T Goals srea

¥ Oiffice Logo

¥ Office Information
[v' Cliert Irfarmaticr
¥ Footnotes

¥ Totals at Top
[T Goals Totals at Top
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Step 11: To export your report for media mixing, click on the File menu, click on export, click the option

InterMix (*.dat)

'™ Telmar Spot T¥ Optimizer - [Planner (t¥)]

File Edit Components Options Style  Tools  Uklities  Wine

Mew Campaign

Close Campaign

CpEM. .\ Ckrl+F12

Mew T Yiew
Duplicate Yigw

=l <= | 6 |

Save Campaign  Shift+F12
Sawe A5, Fl12
Impork

Web Repaorts, .,

Survey Manager

o2 8 BE
S | 2
ode |Must|Max |Rate $1
Buy | Buy
Exccel file (*.xls) ... ‘
InkerMix file (*.dat) .., —~—t—u

all Supparted Twpes. ..

Exit Alt+F4

) '
EM §i

Give your file a name and save the report.
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