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A complete Media Planning System with advanced features for entry-level users who
either don’t subscribe to syndicated media data or who wish to combine plans from
various Telmar applications.

There are several basic ways to use the ADplus™ program:

Quick Mix:
This option is for entering your own generic media data with a given reach, frequency
or GRPs.

1. Click on the ADplus™ button on the eTelmar website.
2. Using the menu items at the top of the screen, click on Mix and Quick Mix Screen.

3. The Quick Mix Data Entry screen will appear:

ADplus ME Quick Mix Data Entry

S mDsos9 REE
By Planner? " Media Category
o Magazines
For Organization? Business Press
: : Mational Newspapers
Wwhen Campaign peniod? Hew: Supplements

Local Newspapers

i Target Audience

Label Audience? " Market Share
Size 000000007 Percent of Market 00.0?

[ Schedule Data Entry [Default Duplication)

Medium % Reach 000 | GRP | Freq | Eff'wWt| Cost (Ads# What If
Category? 00.07 [000007 (0007 |000? (100  |0OD0DO? |0007 b
Category? 00.07 |000007 (0007 |0D0? [100 (0000007 |0007 Dups
Category? 00.07 |000007 (0007 |000? [100 (0000007 |0007
Category? 00.07 |000007 (0007 |000? [100 (0000007 (0007 Clonr
Category? 00.07 |000007 (0007 |0D0? [100 (0000007 |00D7 ’:— |
Total Syn On

4. Type in a Target Audience Label and Size (*By, For and When are optional).

5. Highlight a Media Category. Each category that is clicked on will be added to the Schedule
Data Entry box.
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6. For each media category type in a Reach and either GRPs or Frequency. (*Cost is
optional and is on a per insertion basis).

ADplus ME Quick Mix Data Entry I
T Bt S ED B DD
By Planner? . Media Category
Spot TV
For Organization? Cable TV
Network Hadio
When Campaign period? Spot Radio
Outdoor LI

" Target Audience
Label Adults 25-54 "~ Market Share
Size 650000 Percent of Market 00.0?

" Schedule Data Entry [Default Duplication]

Medium % BReach 000 | GRP | Freq | Eff Wt Cost |Ads #
Magazines 651 (423 351 |5.39 (100 65000 12
Metwork TV 7h1 (488 263 |3.50 (100 45000 6
Metwork Rad 851 |553 400 (470 (100 30000 50
Category? Clear
Category?
Total 98.7 (642 1013 (1027 140000 (68 Syn On

7. Click on the Results button at the top right of the screen. The program will ask you to save
the file.

ADplus ME Data Entry I

@ Do wou wizh to zave thiz Quick Miz plan now?
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8. Choose yes. A Save As dialog box will display.

RDpls ME Fie/Sove s WE]
Save i IQ [ j EI

1 4q replan wijay opt [ Mew Falder [ Tranzmit_REQS
1 emsD21 : [ TWPlanDemas
_JHms [ Prato [ user

|1 Metrics Group 3 prs (10l Runs and stuff
1 netzpot [ Strata

1 MHetzpotd 3 taztings

1 | ]

Filz narne: I“.qmu:l Save I
Save as hype: II]uin:k ki [*.qrd] j Cancel |

9. Type in the plan name (it will be given a .QMD extension) and click SAVE to create the file.

10. The report is now displayed onscreen with the overall Reach & Frequency for the combined 3
different media types.

ADplus™ ME
LIUICK M RESULTS
Planner? Target Size: 650 000 Aduls 25-54
Organizaion? hdarket Share: 00%
Campaign period?
Reach Golos NP Ay Effactiveness Cost CPT Total
Weada Category % mn K GRPs mn Frq Wt GRPs Frq & NP Eff Ak
Magazines .1 23 24 B1 280 0.4 Ta 31 0.4 Ba000 000 Bh i
MNetanrs TV .1 3 39 X3 oG 35 | X 35 £000 46000 X3 [
MNetnrk Rad .1 ®3 T4 L 101] 299 47 | 410 47 000 3000 15 2]
Reach Urteezighited Eff Witd Synergisad Total CPT Taal
k] mn GRPs NP Frg GRPs Frg GRPs Frq Cost Gross Eff Syn A
%67 542 013 BaET 1.3 013 N3 BT OhS |oaa 2.3 2.3 H.1 ]

11. To make changes to the report, click on the menu item Mix and Quick Mix Screen. The
Quick Mix screen will reappear, and the user can make any changes and then save
those results.
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Plan New
This option is for specifically named vehicles with a given rating. The user enters

data for each media category, and then combines the data.

1. Click on the ADplus™ button on the eTelmar website.
2. Using the menu items at the top of the screen, click on Plan and New.

3. The ADplus™ Data Entry Screen will appear:

ADpluz ME Data Entry [Hew Plan 1] "
HE mBLt OE® AT [ euek | [Een | Conce]
By FPlanner?| Plan Summary | Media Categories |
For Organization? Reach 1+ 0.0%
When Campaign period? Ea?jc;h s u'uu_ Zﬁ
F 0.0
Target Audience Tﬁgrz:z’: 0
Label Audience? E;t':l Eost I]_I]g
Size  000000D00? CPP o
Iu |Vehicle Label IHalinu IAd Cost | Uses |W’eighl
*

4. Type in a Target Audience Label and Size (*By, For and When are optional).

5. Click on the Media Categories tab, and select a Media Category using the drop
down arrow.

6. Type in a Vehicle name, Rating and # of Ads (*Cost is optional and is on a per-
insertion basis).

ADplus ME Data Entry [New Plan 1) I

== [}E% :._f =5 | & = ) | B | Quick I | Result I Qancell
By Planner? Plan Summary Media Categories |
Eor Organization?

Magazines j

Meszage Effect Weight [%] 100.0

WwWhen Campaign period?

Target Audience
Label Adults 18-49
Size 131366000

# [¥ehicle Label Bating |Ad Cost Uses Weight |
1 |People 19.5 85000 3 100
2 |Time 11 93000 3 100
3 |US Weekly 1.8 45000 [ 100
* |4 |Sports Mustrated 1.7 95000 3

If you have any questions, contact your Telmar client service representative or email AccountServices@Telmar.com.

New York Chicago Dallas Los Angeles Toronto
212-725-3000 312-840-8563 214-973-5920 310-575-4880 416-487-2111


mailto:AccountServices@Telmar.com

7. Click the Result button. The program will ask you if you want to create the plan. Click on
the Yes button.

ADpluz ME Data Entry I

@ Create Plan 17

8. You will then be asked to save the plan. Click Yes.

ADplus ME Data Entry I

@ Do you wizh to zave thiz Magazines plan now'’?

9. The Save As dialog box will appear.

ADplus ME File/Save As... HE|
Save i IQ [ j | |=_‘:‘F| |
1 4q replan vijay opt [ Mew Folder ] taztings netty.dz
-1 ems=021 [ NewFalder2 Ea Transmit_REQS radio_ts
1 Hms (1 01d Rung and stuff ] TYPlanDemos test_ma
|1 Metric: Group (1 Prata (1 user webl.d:
1 netzpot 3 prs lozal tv nat.dau
1 Metzpot3 [ 5Skata mag_invven.dau
4] | i

File name:

Save I
Save az bwpe: |Media Plans [* dau) j Cancel |

10. Type in the plan name and click on the Save button. The file will be created with a *.dau
extension.
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11. The results of that schedule are now available for viewing.

ADplus™ ME
RESULTS: MAGAFINES
Planner? Target: 131,366,000
Adultt= 1849
Meszsage effed weight (average) = 100.0%

Summary Evaluation Yehicle Messaqe
Reach 1+ (%) S38% 53.5%
Reach 1+ (000) 70,2453 70,2453
Reach 3+ (%) 1% 1%
Reach 3+ (000) B1823 31823
Gross rating points (GRP =) 1494 1494
Grossimpressions (Q00s) 196 260.8 196 2608
Awetage freguency () 28 28
Total zchedule cost 1,104 000 1,104 000
Cog-perthouzand impressions (CPM) 563 263
Cost-per-raing point (ZPP)) 7,390 7,390
Cod-pet-net reach poirt (CPRP) 20 646 21 646
Cogt-per-responss (CPR) oz .oz
Vehicle List (4 Rating GRPs Ad Cost CPM-MSG Ads Total Cost Mx
Pemle 19.50 555 5,000 332 3 255,000 21
Time 11.00 il 05,000 E.7a 3 294 000 XE
LS Weekly 380 2a 45,000 .01 G 20,000 25
Sport s Hlustrated 11.70 1 05,000 E18 3 285,000 x4

Totals: 149.4 563 15 1,104,000  100.0

12. To see the frequency distribution, click on the Display menu and select Report Distributions.

Frequency Digtibutions
Vehicle Message
f (%) T+ (%) T (000) T+ (00D} T (%) T+ (%) T (00} T+ (00D}

0 465 100.0 61,1207 13 366.0 46 5 100.0 B11207 13 366.0
1 133 835 17 4647 02453 133 535 17 4647 02453
2 1141 402 14,595 2 527806 1141 402 145952 527806
3 175 21 xarsa 3|e23 175 291 X2arsd 3|e23
4 42 116 525950 15207 .0 42 116 5555.0 15207 .0
5 30 73 30858 QE5s149 30 73 38858 QE5s149
[ 27 4.4 368097 57662 27 4.4 36097 57662
[ nr 1E o2 21565 nr 1E a1 2 21565
8 ns 1.0 6003 12553 ns 1.0 0.3 12553
L na s 445 1 BE5.10 na ns 4451 BE5.10
10+ nz nz 262 AE4 nz nz 2649 2649

13. To go on to the next Plan/Media Type, click on Plan and New. Repeat Steps 1-10 for Plan 2.
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Multi Media Mixing - Combining Different Plans

This option is for combining (mixing) plans that you have already saved. These

plans could either be created in ADplus™ or exported from other Telmar

applications.

1. To combine plans already loaded in ADplus™, click on Mix and Select Plans.

2. Use CTRL key to highlight the names of the plans (numbered to the left) that you want to

combine, and then click the Results button.

3. The program will then ask if you want to save the mixed plan. Click on Yes.

@ Do you wigh to zave thiz miked media plan now?

o |

ADplus ME Mix Plans =

4. The Save As dialog box will appear.

Dt ME Fie/Save s ________________MH|
Save in: IIQ (] j ﬁl

[ 4q replan wijay opt [ Mew Falder 3 taztings magazic
| ems021 [ MewFolder2 (1 Transmit_REQS hietty.dz
1 Hrns (1 0ld Bung and stuff ] TWPlanDemos radio_tz
1 Metiics Group [ Prato [ user test_ma
|1 netspot (0 prs local kv nat.dau wehl.d:
B Metspot3 [ 5trata mag_inven.dau

ol | i3

File name:

Save I
Save as lpper |Media Plans [*.dau) j Cancel |

5. Give the mixed schedule a name and click on Save.

Note: If a combined plan is saved and named, each of the component plans will also be

renamed with the same combined name, so that all pieces that comprise the mixed

schedule open each time you open your saved mix file.

If you have any questions, contact your Telmar client service representative or email AccountServices@Telmar.com.
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Export Schedule for Mixing from eTelmar Programs
This option is for users who want to create media plans within specific eTelmar
applications and export the results to ADplus™ for mixing.

1. In Media360, Radio Planner, TOPS, Spot TV Optimizer and/or TVPlan set up the media plans.

2. Goto File and Export Schedule for mixing.

Save Schedule Interchange file az. . E I
Save i IQ ] j | |‘=‘_“F| |
] 4q replan wijay opt 1 New Folder 3 tastings magazir
| ems021 [ MewFolder2 (L Transmit_REQS ety
1 Hms (1 01d Runs and stuff [ TYPlanDemos radio_ts
1 Metrics Group (1 Prato [ user tezt_ma
|1 metspot . local tv nat webl
| Metzpat3d [ Stata mad_inven
| | i
File name: Imagazines{ Save I
Save az type: I Files [*.dau) j Cancel |

3. Type in the plan name (it will be given a .DAU extension) and click Save to create the file.
4. Click on the ADplus™ button on the eTelmar website and launch ADplus™.

5. Click on File and Open or Import (.DAU).

ADplus ME File/0pen... *.dau

Look jn: I = =)

HE]|

Mew Folder [ taztings
MewFolder2 (] Transmit_REQS
0ld Runs and stuff [ TY¥PlanDemas
Froto [ user
prs lozal by nat. dau test_mags.dau
Strata rmag_inven. dau webl.dau
1 [+]

File narne: I"nettv.dau" "magazines 2 dau'" Open I
Filez of type: IMedia Plans [*.dau) j Cancel |

6. Highlight the file names of the plans created in the other programs and click Open. (Hold
down the control key and click on each name.

If you have any questions, contact your Telmar client service representative or email AccountServices@Telmar.com.
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7. To combine plans, click on Mix and Select Plans. Use CTRL key to highlight the names of
the plans (numbered to the left) that you want to combine, and then click the Results button.

8. The Target Choice dialog box will display. Choose which population base will be used for
the calculations. Click OK.

ADplus ME Target Choice I

Select Target Audience 0K
) Plan 1. Adults - Gender - 18-49, 131_366.,000
® Pian 2. Aduits 18-49. 130,580, 000; Cancel

9. You will be asked to save the mixed plan. Click on Yes.

ADplus ME Mix Plans |

@ Do you wizgh to zave thiz miked media plan now?

10. Give the mixed schedule a name and click on Save.

Aol WE FiesSovohs K]
Save jm IQ (] j ﬁl

[ 4q replan vijay opt [ Mew Falder 3 taztings magazic
|1 emz021 [ MewFolder2 (1 Transmit_REQS rnietty.dz
1 Hms (201 Runs and stuff ] TYPlanDemos radio_ts
|1 Metics [araup [ Prota 0 user tezt_ma
1 retspot (0 e local kv nat.dau webl.d:
] Metzpot3 [ 5krata mag_inven.dau

ol | i

File name:

Save I
Save as lwper |Media Plans [*.dau) j Cancel |
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The resulting combined (mixed) schedule can now be printed, or export to PDF or Excel files.

ADplus™ ME

MEDIA MIX RESULTS: SPOT TV,MAGAZINES

Generic Data Target: 130,580,000
Adults 1849
Message effect weight (average) = 100.0%
Summary Evaluation Vehicle Message
Reach 1+(%) 68.2% 68.2%
Reach 1+(000) 89,034.3 89,034.3
Reach 3+(%) 32.1% 32.1%
Reach 3+(000) 41,899.8 41,899.8
) . 207.2 207.2
Gross rating points(GRPS)
Gross impressions (000s) 270,547.7 270'5473'70
Av erage frequency (f) 3.0 :
Total schedule cost 2,612,580 2,612,580
Cost-per-thousandimpressions (CPM) 9.66 9.66
Cost-per-rating point (CPP) 12,610 12,610
Cost-per-net reach point (CPRP) 38,317 38,317
Cost-per-response (CPR) 0.03 0.03
Vehicle List 18l Rating GRPs AdCost CPM-MSG Ads TotalCost  Mix%
1 SPOT TV 57.6 5.15 36 387,000 14.8
Early Morning 0.80 9.6 1,200 1.15 12 14,400 0.6
Daytime 1.00 12.0 2,000 1.53 12 24,000 0.9
Early News 2.90 17.4 11,600 3.06 6 69,600 2.7
Primetime 3.10 18.6 46,500 11.49 6 279,000 10.7
2 MAGAZINES 149.6 11.33 15 2,225,580 85.2
People 19.50 58.5 167,580 6.54 3 502,740 19.2
Time 11.02 331 17,760 14.35 3 623,280 23.9
Us Weekly 3.83 23.0 72,520 14.40 6 435,120 16.7
Sports lllustrated 11.68 35.0 221,480 14.43 3 684,440 25.4
Totals:  207.2 9.66 51 2,612,580 100.0
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Merge-Mix: Mixing Same Media Type (Nielsen National TV Data)
This option is for users who want to create a merge-mix schedule with Nielsen
monthly national television data (e.g. Mid Minute) within ADplus™ for mixing.

1. In Media360 set up each monthly Nielsen national television media plan.

2. Goto File and Export Schedule for mixing

3. Type in the plan name (it will be given a .DAU extension) and click Save to create the file.

ule \ )\ ) [+ Computer + 60_07139 (W172.32. 16.5\WISERS\220) (x:) ~ |23 [ sewrch 5007133 (7252 B2
Organize ~  New folder == - 0 @
Name Date modified ~ | Type Size | ILI
18 Computer
|| Econ M360 5 Insertions by Country 030717....  3/7/2017 12:45PM  MPFX File 17KB
2 c$ (V\Client) (H:)
. 5 Company_L (\172.32.16.5\Camparies|220) {07) || Mat TV Jun15 wPack, MPFX 3f2/2017 4:48 PM MPFX File 15KB .
G# public (11172, 32. 16. 5\eTelmarietAppData\datalus) (P:) I et TV Jun16.PFX X File

| 58 Corp_1 (1\172.32.16.5\Corps\220) (R:) || Nat TV Nov16.MPFX 3/2/2017 4:40 PM MPFX Fil 16 KB

N ¥ 60_07139 (\\172. 32. 16. 5\USERS\220) (X:) || Mat TV Augds.MPFX 3/2/2017 4:33 PM MPFX File 20KB —
|| Nielsen TV Nov 2016 Mid Minute, MPFX 1/31/2017 5:17PM  MPFX File 16 KB
|_| Mag Test TimePlan 011117.MPFX 1/11/2017 12:58PM  MPFX File 20KB
|| RFT Famous Footwear MPFX 12/14/2016 11:31AM  MPFX File 20KB
|| Multibased All minute test martin agency 111...  11/10/2016 409PM  MPFX File 13KB
|| 12Plus 2015 study test Mediacom 110416,MPF  11/4/2016 3:55PM  MPFFile 45KB
|| Print Prototype Pub Est MRI2015 Sample 110... 11/4/2016 12:20PM  MPF File 55KB
|| Telmar Test 4 with Prototype, MPFX 10/20/2016 4:53PM  MPFX File 12KB
|| Telmar Test 4 wo Prototype.MPFX 10/20/2016 4:50 PM MPFX File 12KB
|| 12Plus 2015 study test Mediacom 102016.M...  10/20/2016 3:43PM  MPFX File 14KB =l

File name: [Nat TV Junl6 MPFX =] [Media Project Files (mpe.mpFx =]

Open H Cancel |
pe

-
al T T Reach | Aun T~ Fitective | T Gross Tatal T

4. Click on the ADplus™ button on the eTelmar website and launch ADplus™.
Click on File then select Import, then Media Plans (*.DAU).

6. Highlight the file names of the monthly plans created in Media360 and click Open. Hold
down the control (Ctrl) key to select more than one file at a time to import.

Flle  Hlan M Flowchart  Graph isplay  FlowiMascer  Help

@. ADplus ME File/Import... *.dau k3

Lookin: | G 60_07139 (\17232 16 S\USERS\Z 7| 4= (B £ -

DAU Fil 6 KB J

|| rank rp chi ond16.dau 3/10/2017 12:21... DAL File 26 KB

|| chkdec16.dau 3/10/2017 12:11... DAUFile 2KB
|| chknovis.dau 3/10/2017 12:05... DAL File SKB
|| chkoct16.dau 3/10/2017 11:57... DAL File 3KB
|| chdec16.dau 3/9/2017 3:54PM DAL File 3KB
|| chioct16.dau 3/3/2017 3:50PM DAL File JKB
|| chnovie.dau 3/9/2017 3:48PM DAL File 3KB
|| NatTV Sep16 wPack.DAU 3/9/2017 1:08PM DAL File S KB
|| merge mix nat tv june aug nov 2016 mix ... 3/7/2017 4:45PM DAL File 14 KB
e v sk b e e e WS i FITIWIAT ALAT ORA AL Eil~ 1A vo j

File: name: I"Nat TV Jun16 re DAU" "Mat TV Nov16 rc. DAU" "Nat TV Sep16 wPack re. DAU" "Nat TVAngDEn:.DALj Open I

Fies of type: [ Media Plans (~dau; - dat) = ﬂl
A
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7. To combine plans, make sure the plans are of the same target (e.g. Women 18-49), especially if
your plan files has primary and secondary target audiences. Click on Mix and Select Plans.
Use control (Ctrl) key to highlight the names of the plans (numbered to the left) that you want to
combine.

E—_l ADplus ME: For Multi-Media Advertising Planning

File  Plan Mix  Flowchart Graph  Display FlowMaster Help

Media Type File Hame Besult LCancel

nat tv augls rc.dau

nat by augli re.dau \é Prirt... | lt] | [ |
nat tv augls rc.dau
jut1E 1. dau
nat by jun1E rc.dau
nat by w6 re.dau
nat tv nowlE re.dau

nat by zepl B wpack rc.dau
rat by sepl B wpack c.dau

8. Click on Mix menu again, select Merge-Mix

@ PRD_ADPLUSMEQDL - Citrix Receiver

B ADplus ME: For Multi-Media Advertising Planning

File  Plam Flawehark  Graph  Display  FlowMaster Help

E Media 1% Select Plans Ctrl+M
Result

Cancel

-

Merge-Mix...

Quick Mix Screen. ..
Quick Mix Results

Media Type Duplication...

rerge Universal Demegraphic (DELY Files

9. The Target Choice dialog box will display. Choose which population base will be used for the
calculations. Click OK.

e e o et eereenenne
Aovis e Tapet oo
Select Target Audience 0K |
O Plan 2, Women 18-49, £3,739,000
O Plan 4, Female 18-49, £3,789,000 Cancel
O Plan 6, Female 18_49, 64,600,000
@® Bian 9 Female 18 49, 64 17 oi: -
o
I | FOPOTENTT Dase SUOTeE. TELSEN Wi

L

10 Merge and Mix Selected Plans of the Same Media Type box will display. The default settings
If you have any questions, contact your Telmar client service representative or email AccountServices@Telmar.com.
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are Match vehicle titles and Weight vehicle average audience and ad cost by vehicle
insertion. This is appropriate setting for mixing Nielsen national television monthly schedules.

=, 1, 1

ini. Merge and Mix Selected Plans of the Same Media Type Ed

— Combine Yehicles by Matching Yehicle Titles and/or Yehicle Codes

i+ Match vehicle titles
Cancel |
= Match vehicle codes

= Match both vehicle titles and vehicle codes

— Combine ¥ehicle Audiences and Ad Costs by Weighted or Simple Average

{* Weight vehicle average audience and ad cost by vehicle insertions

Combined plans' total cost and GRPs are preserved

" Compute simple average wehicle audience and ad cost

‘Wehicle average audience and ad cost are simple average of all vehicle occunrences
Combined plans' total cozt and GRPs may change

Combining Multiple Instances of Vehicles

The first frame in this dialog box gives the user the option to combine vehicles based on only the
vehicle titles, only the vehicle codes, or the combination of vehicle titles and vehicle codes.

The Network TV mid-minute DAU files have different media type codes for the same dayparts
across months. For example ABC: DP: Prime M-Su has a different vehicle code in each month
that it appears in the schedule. Therefore, it is important to select the Match vehicle titles option
for these DAU files

Averaging Data for Multiple Instances of Vehicles

When multiple instances of a single vehicle are combined, there are two ways to average these
vehicle audience (ratings, dups) and ad cost data. These two options are presented in the
second frame of the merge-mix dialog box.

One option is to weight these averages based on the number of uses in the vehicle. This
approach will result in the same total GRPs and total schedule cost that one would obtain by
adding up these values based on the separate DAU files. So the overall schedule cost and GRP
parameters will not change, although the average rating and dups for some vehicles may
change due insertion-weighted averaging across instances of those vehicles.

The second option is to ignore the vehicle insertions when computing vehicle average audience
and ad cost data. With this approach, a simple average of these values is computed across
instances of a given vehicle. This approach maintains constant audience and ad cost data
across different schedules. However, the approach likely will result in different total GRPs and
total schedule cost in comparison to the sums in the schedules of the original DAU files.

If you have any questions, contact your Telmar client service representative or email AccountServices@Telmar.com.
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11. You will be asked if you want to save the new merge-mix schedule. Click Yes (to save to the
cloud) or No to save it later. To save the merge-mix schedule later, click on the row. Go to
File and click on Save As, and select Media Plans (*dau). Give the merge-mix schedule a
name.

12. The merge-mix schedule appears in new row at the end of the list.

File Plan Mix Flowchart Graph Display FlowMaster Help

Media Type File Hame

1 [Metwark T nat by augle rc.dau )
2 [Metwork TY nat by augle rc.dau é Prirt...
3 [Metwork TY nat by augle rc.dau

4 IMetwark, TV nat by junTE re.dau

5 [Wetwork, TV nat by junlB rc.dau

6 [metwork T nat by now16 re.dau

7 [Metwork, Tv nat by nov1B e dau

8 [Cable TV, Metwor  nat by 2epl 6 wpack rc.dau

3 |Cable TV, Metwar p1E wpack rc.dau

LUl T4 ebwn [

1

12

13

14

13. Now this new national television merge-mix schedule can be combined and mixed with other
national media plans such as magazine, digital and network radio.

If you have any questions, contact your Telmar client service representative or email AccountServices@Telmar.com.
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The Main Window Buttons
= E & X i by

= Opens an existing schedule. View the schedule results.

el Save a schedule. il Graph the selected plan.

S Print the report. i Change the Target Audience.
z Delete the selected plan.

The Quick Mix/Revise/Plan New Button Bar
FE mBLcoEd bEE

g Use detailed grid for vehicle data entry. & Modify Pair-Wise reach estimates.

=] Use condensed grid for vehicle data = Modify schedule Frequency
entry Distribution
[ | P N _
Import a saved cost file (*.cos) Provide additional Web/Online data.

i

Multiply the ad cost by a factor. Launch the schedule viewer.

+ 1
]

Copy vehicle Launch the Calculator

't
i

Launch the Calendar.

: Delete vehicle
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