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SURVEYTIME : CREATING N-TILES

SurveyTime allows you to customize « Tiles », creating other than quintiles (ie
Quartiles, Centiles, etc) for codebook questions with the Volumetric option
activated. This functionality is located in the Coding Grid.

Select the volumetric “Total” for the question you are interested in, and add it
to your rows or columns:
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Move to the Coding Grid. Right click on the “Total” row just added and select
“N-Tile" (or go to Advanced tab and select N-Tile — Note: N-Tile is not in the
Advanced tab in the Crosstab view):
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- Select NTiles: number of tiles (note: does not allow for more than 50) and
whether to include or exclude zeros. Click “Set N-Tiles”, then OK to send it to
the analysis:
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- NTiles have now been calculated and added to your crosstab analysis:
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