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HOW DO I?
Crosstab Media – Target vs TV Channels 

Source: Ipsos Affluent Asia Q1 - Q4 2017 10 markets

Input Males aged 25-64 years and females aged 25-64 into 
Columns and Cable / Satellite TV Channels into Rows.

Resps / Respondent Count:
21,941 total respondents
were interviewed in 10 Asian countries (figure 1)

Audience or Audience (000):
801,750 males aged 45-64 
Watched BBC World (upweighted figure to Asian countries 
population) (figure 2)
Note: This survey is not in 000s, but many surveys are.

%Row (Profile):
28.0% of Bloomberg Television viewers are males aged 45-64 
Calculation: 440,844/1,576,933*100 (figure 3)

%Col (Reach):
8.9% of females aged 45-64 
Watched CNBC
Calculation: 282,025/3,182,663*100 (figure 4)

Index: 
Males aged 45-64 are 12% more likely than the average 
respondent to watch CNN (figure 5)
Calculation: 36.1%/ 32.1%* 100 
(please consider rounding)
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read and interpret the results of a Crosstab in SurveyTime?
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HOW DO I?
Crosstab Non-Media – Monthly Personal Income vs Investments  
Source: Ipsos Affluent Asia Q1 - Q4 2017 10 markets

Input Monthly Personal Income (US$) (Demographics: Income US$) 
into Columns and Ownership of Financial Products (Lifestyle: 
Products and Services)  – into Rows. 

Here we have selected Highlight Values and set Index >= 120 to 
display in Orange, and Index <= 80 to display in Blue (figure 6)

Audience:
5,795,703 have stocks/securities/ bonds (figure 7)

Index:
People with Monthly Personal Income US$8000+ are 38% 
more likely than the average respondent to have foreign 
currencies as an investment (figure 8) 
Calculation: 19.2%/13.9%*100 (please consider rounding)

%Row (Profile):
6.5% of people who have a Privilege / Priority Banking 
account have monthly personal income of US$8000+ 
(figure 9)  Calculation: 193,548/2,994,110*100

Resp / Respondent Count:
14,017, total respondents who were interviewed have life insurance
(figure 10)

%Col (Reach):
57.0% of people with monthly personal income of US$8,000 own the 
property they are living in (figure 11)
Calculation: 359,242/629,884*100 
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create a heat map using Highlight Values?


