HOW DO |? read and interpret the results of a Crosstab in SurveyTime?

Crosstab Media — Target vs TV Channels Totals Male 45-64 Female 45-64

Source: Ipsos Affluent Asia Q1 - Q4 2017 10 markets

Figure 1
Input Males aged 25-64 years and females aged 25-64 into - Totals :Udie"fe 16,224,000 3:‘“2:3?2 3r13§:f"gi
. . esps @ , )

Columns and Cable / Satellite TV Channels into Rows. % Col O 100.0 100.0

%hROW 100.0 21.3 19.6

Resps / Respondent Count: Index 100 10oFigure 2 g0

21,941 total respondents 1 BBC World News ~ Audience 3,407,011 801,750 500,967

were interviewed in 10 Asian countries (figure 1) Viewership in 30D Resps 6,464 39 888

CablE;"SEtE”ItE 9% Col 21.0 23.2 18.0

%ROW 100.0 23.5 17.6

Audience or Audience (000): Index 100 110 90

801,750 males aged 45-64 2 Bloomberg Television ~  aydience 1,576,933 440,844 212,150

Watched BBC World (upweighted figure to Asian countries sl BEL Il RIS e 3,314 Figure 3 910 363

. ) Cable/Satellite ool 0.7 12.7 6.7

population) (figure 2) SLRow 100.0 13.5
Note: This survey is not in 000s, but many surveys are. Index 100 69

3 CNBC ~ \iewershipin  aydience 1,660,120 424,138 282,025 Figure 4

%Row (Proﬁle): P30D-Cable/Satellite Resps 3,386 813 512

L %Col 10.2 12.3 ’
0, -

28.0% of Bloomberg Television V|ewers'are males aged 45-64 RO 100.0 o5

Calculation: 440,844/1,576,933*100 (figure 3) Index 100 120 87

4 CNN ~ Viewership in - ajdience 5,214,013 1,247,309 911,860

%Col (ReaCh): P30D-Cable/Satellite Resps 9,174 2,330 1,374

% Col 32.1 36.1 28.7

o, _ q

8.9% of females aged 45-64 S 1000 Figure5 35'g — -

Watched CNBC Index 100 @ 89

Calculation: 282,025/3,182,663*100 (figure 4) 5 Discovery Channel ~  adience 6,496,618 1,448,246 1,119,289

Viewership in P30D- Resps 9,321 2,371 1,260

Cable,."SateIIite % ol 40.0 41.9 35.2

Index: _ %Row 100.0 22.3 17.2

Males aged 45-64 are 12% more likely than the average Index 100 103 88

respondent to watch CNN (figure 5) 6 National Geographic  pdience 6,150,381 1,473,649 1,099,487

Calculation: 36.1%/ 32.1%* 100 et el iewEs NN Resns 9,268 2,363 1,260

i . in P30D-Cable/Satellite oyl 37.0 42.6 4.5

(please consider rounding) S%6Rovw 100.0 24,0 17.0

Index 100 112 01

Need Further Help? Call our helpdesk: +852 2811 8566 or email HelpdeskAsia@telmar.com



HOW DO I? create a heat map using Highlight Values?

Crosstab Non-Media — Monthly Personal Income vs Investments Figure 6
Source: Ipsos Affluent Asia Q1 - Q4 2017 10 markets Telmar's SU rveyTi me

Report Setup Results format s

Input Monthly Personal Income (USS) (Demographics: Income USS) = - — i -
m =0 +. ? Index >
into Columns and Ownership of Financial Products (Lifestyle: - | “ E ~ E h 4 --
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. . Affinity Report  Multi-Combi Swap  Title Mode  Load All Results | | Highlight Val Filter Data  Sort Col select highlight Color forthis conditon = |
Products and Services) — into Rows. oIy Report  MuR-Combine S = 9RO =) e Ee oor o — =N
0 iy 2 3 4
. e Total US$ up to 2999 ~ US$ 3,000-4,999 US$ 5,000-7,999 USS 8,000+ ~ ndex <= m-
Here we have selected Highlight Values and set Index >= 120 to — Monthly Personal ~ Monthly  ~Monthly  Monthly Personal oo -
. . . . . Income (US$) Personal Income Personal Income  Income (US$) -3 IiEze= 170
display in Orange, and Index <= 80 to display in Blue (figure 6) (Us$) (usg)
. 0 Totals Audience 16,224,000 7,612,789 2,776,642 1,661,348 629,884 v
Audience: Resps 21,041 10,513 3,853 2,643 1,540
5,795,703 have stocks/securities/ bonds (figure 7) ool Figure 7 100 100 1009 0 e
Index 0g 100 100 100 100
I d 1 Stocks/securities/bonds oy dience 2,538,889
naex: ~ Ownership of Y
A financial products E:égf 35.7 3323842;
People with Monthly Personal Income US$8000+ are 38% %%Row 100.0 3.8
. . d
more likely than the average respondent to have foreign . . ndex e >
) . ) 2 Foreign currendies as an - Audience 2,257,375 1,019,824 240,070
currencies as an investment (figure 8) ivestment~ Resps 3,561 1,419 561
i i . Ownership of financial ool 11.0 13.4 14.5
Calculation: 19.2%/13.9%*100 (please consider rounding) products %Row 100.0 452 106 . o
Index 100 96 104 igure
3 ;Ju”iatmgw fU"df?U;U:' Audience 3,534,166 1,944,320 605,082 141,137
o a)- nd ~ Ownership R 5,337 2,630 067 477
%Row (PI’Oflle). L o ) financial products un’negEis 21.8 25.5 21.8 22.4
6.5% of people who have a Privilege / Priority Banking oo 100.0 5.0 174 b
naex
account have monthly personal income of US$8000+ 3 prviegeriry Audience e 1,221,804
. . R )anking account ~ X . .
(figure 9) Calculation: 193,548/2,994,110*100 Ovnerstpy of rancil foepe e Mes Figure 9
products %Row 100.0 40.8
Index 100 87
Resp / Respondent Count: 5 PWDZFW Youh_are ;i"i”g Audience 7,766,910 3,379,537 1,405,262 £01,025 350,242
. . . . in ~ Ownership o
14,017, total respondents who were interviewed have life insurance financial products e et B ey e @945 Figure 11
fi 10 %Row 100.0 43.5 18.1 115 ,
(figure 10) Index Figuré®0 93 106 112 119
5 Life insurance ~ Audience 9.9 5 5,078,348 1,804,704 884,001 368,205
Ownership of financial  Resps & 5,928 2,628 1,669 1,002
%Col (Reach): products 9%Col 66.7 65.0 53.2 58.5
. . %R0 100.0 s0.9 18.1 8.9 37
57.0% of people with monthly personal income of US$8,000 own the index 100 109 106 87 05
ivi i i 7 Offshore accounts for i 1,051,502 516,479 111,037
propertY they are living in (figure 11) vesomanspopos | Audence L2 75 07
Calculation: 359,242/629,884*100 Qunership of financial ool 6.5 6.8 6.7
products %aROW 100.0 49,1 10.6
Index 100 105 103
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