HOW DO I?

create an Affinity Report

. Figure 5
o _ o . Figure 1 - The columns g
The Affinity Report is perfect for finding media that - H
are the “best fit” for your brand. Also, you can use it IAS172C IASAP 2016 Q3 - 2017 Q2 10 Markets v
to find products or brands that match your media. [Codebook |Worespace )
i . . . Category Filters - Flgure 2-Row1l L Totals J:udienoe 16,224,000
The inputs are simple and contain demographics. _ _ _ %eRow 100.0
. . . 4 Demographics 4 Lifestyle: Product & Services Affinity Score
(Figure 1). In this example, we entered age, marital b All Sample 4 Ownership of financial products _ Affinity Rank
status, gender, education, classification, household ¥ Country Code (Market] © Stocks/securities/bonds i OO:‘ne;fir:E;t“f:f’“ Q“.i'i‘i.,““’ S
. . . . ] e - - - ~ . ‘al ! .
income, JOb title and in charge of a department as 4 ::irital —_— & Foreign currencies as an investment szershlpofﬂnanmal Affinity Score
| Y Id al ke it si | d , - € Unit trust fund/mutual fund [reiEs Affinity Rank
O;:r co ulmns.h ou (r:]ou also ma eé simpler an ' g;ir;;rsmp © Privilege/priority banking account 2 Nationsl Geographic | aucience e
n this. nder, incom S agazine %Row 100.0
C oose' ess than this. eg, age, gender, income, b e © Property you are living in RN e oo
education. ¥ Ethnic origin (Malaysia only) © Other properties you own or invest in Affinity Rank 1
b Day Of Interview e 3 Time Audience 1,054,635
4 Demographics: Education Fi ure 3 _ ROW 2+ “aRow 100.0
For the rows, row one should be entered as your ¥ Highest attained education level g iﬁin:?tfy Sae 07,85
affinity target (the one you are trying to fit » Demographics: Language. 4 Publications (Probabilities): A.LR. (Grouped By City) 4 Bloomberg Jre— Ppmp—
audiences or media for). In this example, we entered # Demographics: Classification 4 (Intemnational Businessweek “Row 100.0
. . . b Classification © The wall Street Journal Asia Affinity Score 634.35
investment properties as row one (Figure 2) and 4 Demographics: Income (USS) © Financial Times Affinity Rank 3
then entered some of the International Publications b Monthly Household Income (USz) © International New ork Times 5 TheWal Street Journal | pygience 329,027
f h Fi 3 dth licked h b Monthly Personal Income (USS$) © The Economist Asia %aRow 100.0
as further rows ( igure )' and then clicked on the ¥ Demographics: Monthly Income {Grouped By Country) © Time :ﬁinrlnti\{tfyslc:;:k 559'5‘11
affinity report icon (Figure 4). After that we sorted » Demographics: Annual Income (Grouped By Country) _
the total I . di d bv th ¥ Employment: Full time Job, Company size © Yazhou Zhoukan [ _Irrltematlonal New York | aydience 326,485
. ’ . imes o
e. O al column rows In ascending orader by the 4 Employment: Job title, In charge of a dpmt, job duties © EBloomberg Businesswesk ;;'::t”v e s;g?;;g
Afflnlty Score. b Job title, position or rank in your company © Forbes Affinity Rank 5
b Whether in charge of a department © Fortune 7 Business Traveller Audience 1,191,835
. © Business Traveller YeRow 100.0
Looking at the rgport,. after Investme.nt propel"ty, the © National Geographic Magazine iﬁ-nit-v sare rorss
top ranked row is National Geographic Magazine. It © Reader's Digest (Chi) 6 hesders Diget () inity Ran
. e . . — aders Dig ng Audience 1,263,900
is the “best fitting” title; because it has the least © Reader's Digest (Eng) e g
. . . . © Bloomberg Markets Affinity Score 771.18
difference i.e. the lowest affinity score (Figure 5). - Affiaity ook >
See over for an explanation of the calculations. Figure 4 8 Bloomberg Markets  augience 575,790
YoRow 100.0
Affinity Score 785.45
L_, Affinity Rank 3
EH sha 10 Forbes Audience 1,022,273
Separated Rank Combined Rank | Affinity Report ?:E?T e oignc.g
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Figure 6
In the example overleaf, we affinity ranked the &
publications to see which had the best fit with ===
investment property owners. A media owner
with a title that does not come top for a brand,
can also use affinity to find the best fitting brand. - = e — 16,224,000
In (Figure 6) the input was changed and the YaRow 100.0
. . Affinity Score
media title was entered as row 1, followed by Affinity Bank
the financial products entered as rows 2 plus. The wall Street_JDu-l'nﬂl Audience 329,027
.. Asia ~ Internationa SoRoW 100.0
Then the affinity report was selected and ranked Affinity Score
in ascending order. Affinity Rank
2 Unit trust fund/mutual sy dience 3,574,750
fund ~ Ownership of o ROW 100.0 F. 7
R .. financial products Affinity S 241,17 Igure
How is the affinity score calculated and what S 1
does it mean? & Offshore accounts for  aydience 1,180,833
Investment pUrposSes ~  oopea 100.0
Cwinership of financial Affinity Score 509.53
The affinity score calculation is called “Least products Affinity Rank 2 Sum of
; ” i Other properties you Audi 3,284,625 Totall Age 25-34  |Age 35.44  |Age 45.54  |Age 55-64 ed
Squared difference”. You can google for an own or ivest in ~ D,:m'ﬂm i S 5o MO MO oo O e O o
explanation. (Figure 7) shows a simple example WRErETE ab inanaal - Affinity Score 655.61 “Row 0.0 55 5 24 e
products Affinity Rank 3 Affinity Score
(using 4 columns) of how the numbers are 3 Life insurance ~ Audience S — L Affinity Rank
. OWI‘IEF‘SI‘Iip of financial s ! . Audience 328,489 123,093 103,330 76,669 25,396
calculated. The brand profile (% row) of 37.5% products ;gﬁi”:v core gt “Row T E= - = .
. . . - International New York Times ~ Affinity Score
for INYT is compared with Fashion and Beauty’s Affinity Rank 4 1 |international ity
. & Stocks/securities/bonds  aydience 5,983,600 Audi 5,562,890 2,108,439 1,646,345 1,374,066) 453,440
(% row) 37.8 % (both shown in green) 37.8—37.5 - owqelrshipdof Ry 1o0.0 I o i o o o
_ . .. inancial products Affinity Score 779.30 Diff vs INYT 03 20 13 04
= 0.3. That number is squared (0.3 x 0.3) giving Affinity Rank 5 | |rasion & besuty - subjects I - o o - S e
0.09. This same calculation is repeated for each %} F Privilege/priority Audience 3,420,516 | [persenally interested in Affinity Rank *
banking account ~~ SLRow 100.0 Audience 4,230,54% 1,752,017 1,345,821 806,910, 325,800,
row and then the blue scores are added up, e.g. Ownership of financial Affinity Score +BTF.87 %Row 100.0 41.4 31.8) 19.1 7.7
products Affinity Rank s Diff vs INYT 3.9 0.3 -4.2| 0.0
0.09+4.00+1.69+0.16 =5.94. The same : : i Games ~ Subjects personally Affinity Score 12.94 16.21 0.09 17.64 .00 32.94
=] Foreign currencies as an g dience > 3E3.619 ‘erestod .
. . = . . interes in ini anl 2
calculation is repeated for The Games % rows M= ICETE o i oRow 100.0 e Prepm Py vy o o
Ownership of fimancial Affinity Score 50245 ek e e ek :
. 0 h I h pdeucts o %Row 100.0 34.7] 28.9| 24.5] 11.9
compared with INYT % row. The lower the Affinity Rank 7 Diff vs INYT 24 24 12 o
. . . : = Pension scheme ~ Audi 4,153,945 - Subj Affinity Sco 3368 7.84 6.78 1.44 .64 33.68]
affinity score, the betteri.e. the best or closest fit Ownership of financial | erer e | e Aﬁ:::g e 3
(least difference).
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