HOW DO | create a Multi-Media Schedule in MediaPlanner+ using TouchPoints CP data?
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Select National Newspapers in the Media Types box. All press
titles will appear in the input grid. You can amend any of the
columns in blue text. Input 2 insertions in the Daily Express
(figure 8).

Select TV in the Media Types box. All TV Stations will appear
in the input grid. Type 50 into the GRP column (Gross Rating
Point, same as TVR’s). MediaPlanner+ will automatically
allocate the spots throughout the week (if you have 1 week
input) using natural delivery (figure 9). To view the spot lay
down, double click on the TV station name (figure 10).

Select Radio in the Media Types box. All Radio Stations will
appear in the input grid. Type 40 into the GRP column (Gross
Rating Point). MediaPlanner+ will automatically allocate the
spots throughout the week (if you have 1 week input) using
natural delivery. To view the spot lay down, double click on
the Radio station name.

Select Cinema in the Media Types box. All Cinema Advertising
will appear in the input grid. For cinema, the input metric is
Total Admissions (000) (The number of ‘bums on seats’ in the
cinema’). Input 100,000 into the Total Admissions (000)
column. Please note that the column is in thousands, so to
achieve 100,000 impacts, type in 100.

To view the total combined reach and frequency for your
multi-media campaign, look at the Total line at the bottom of
the result screen e.g., total combined reach for Men 45+
ABC1is 51.73% (figure 11).

TIP: You can export your schedule to Excel by clickingon
the Export button located in the top right corner. =
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Week Reach Reach Total Total Avg
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33.7 49.99 3,558 1.48 I
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Total Reach || Reach Total Total Avg. Total
Uses i0oo] || % GRPs  |Admissions [000]| Frequency Cost
Total 28485 S,ﬂ 51.73 237.83 16,926 480 0.00
Cinema 44.11% : 1.41 100 1.02 0.00
Mational Newspapers 2 250 3.66 5582 421 162 o.00
Social Media Websites 21.16% 1,273 17.88 140.51 10,000 7865 0.00
™ 17 2,398 33.70 49.99 3,558 148 0.00
Radio 265 440 6.13 40.00 2,847 647 0.00
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